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FROM PAGE 1A
Demand for natural

foods drives expansion

Continued from 1A

“Whole Foods is driving this
category,” said Barney Feinb-
lum, who served in executive
positions at Celestial Season-
ings, Horizon Organic and is
now chief executive officer of
Organic Vintners. “They're cre-
ating this demand.”

The demand has spilled into
conventional retailers. Stores
such as Safeway and Wal-Mart
that once offered just a taste of
this market have put those ef-
forts into high gear.

Boulder got to witness some
of that expansion firsthand.

Safeway Inc. reopened its
North Boulder store as a “Life-
style” store, outfitting it with a

‘more-pronounced natural sec-
tion. The Pleasanton, Calif-
based grocer is now in the pro-
cess of launching its own brand
of organic products to its 1,800
stores nationwide,

_ On Friday, Wal-Mart Stores
Inc. said it was ramping up the
number of organic products in
its stores,

Having the mega-retailer’s at-
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© Read more about the Natural
Products Expo on Alicia Wallace's
blog, “Slightly Risky Business.”
www.dailycamera.com

tention could broaden the in-
dustry more, but it should not
lower the values or quality of
natural products, said Paul Re-
petto, co-founder of Horizon
Organic Dairy, a Boulder
County firm that is now part of
Broomfield-based WhiteWave
Foods.

“If you cheapen or change
that, you'll lose emntja[ly the
people who are growing your
gzy&ness. Repetto said Satur-

The success of the industry
in the conventional market
could funnel down to suppliers,
creating more organic produc-
ers and creating a better vari-
ety of products offered, Feinb-
lum said.

Recently, the increased de-
mand caused a squeeze in the
supply.

Companies such as Broom-

field-based WhiteWave Foods,
maker of Horizon Organic and
Silk soymilk, has weathered
dairy shortages, said CEO Jo-
seph Scalzo,

To address this issue, his
company created the Horizon
Organic Producer Education
program to help farms convert
to organic practices.

A lack of organic almonds
nearly spelled disaster for
Berkeley, Calif,, nutrition and
energy bar manufacturer Clif
Bar & Co., said CEQ Sheryl
O'Loughlin. But the company,
which had guaranteed the in-
gredient would be organic, was
finally able to secure the ingre-
dients.

“We can't run a business on
just getting lucky,” she said.
“We made a promise to con-
sumers.”

Increasing cooperation be-
tween those in the natural in-
dustry and those in the conven-
tional markets could be one
solution, she said.

Contact Camera Business
Writer Alicia Wallace at (303)
473-1332 or
wallacea@dailycamera.com.
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